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ABSTRACT

The objectives of this research were to study the buying behavior of customers on
sueakok products from Phaeng farm house wife group, Kosumpisai District, Mahasarakham
Province and to study relationships between the buying behavior of customers on sueakok
products with those customers’personal characteristics 200 of the present and previous
tatget customers in the target area as the representative of population. Questionnaires were
used in the study and analyzed by using statistical program of Multiple Choices, the
reliability scale was at 0.94. The data was collected and analyzed by using descriptive
statistics such as percentage, mean, standard deviation. The hypotheses were tested by
X ?test for independent

The results of the research were as follows :

The majority of those respondents were female amount 120 persons (60.00 %),
old between 26-35 year most amount 87 persons (43.50 %), holding less than high school
amount 154 persons (77.00 %) , have unemployed occupation/housekeeper amount 58
persons (29.00 %) , and have individual income between 5,001-10,000 baht/month amount
98 persons (49.00 %).

The buying behavior of customers on sueakok products from Phaeng farm house

wife group, Kosumpisai District, Mahasarakham Province as follows : the reason that



choose to buy sueakok products because quality amount 75 persons {37.50 %), type of
sucakok products was normal sucakok amount 74 persons (37.00 %), sueakok products
design was Thai silk amount 111 persons (55.50 %), color of sueakok products was red
amount 78 persons (39.00 %), the purpose in the filtration purchases sucakok products was
sell amount 98 persons (49.00%), who intluential in the making decision buys sueakok
products was relative amount 78 persons (39.00 %), frequency in sueakok products buying
1 year/time amount 94 persons (47.00 %) the place where want to distribution sucakok
products was community amount 52 persons (26.00 %), and place where know sueakok
products group was person is the advisor amount 81 persons (40.50 %).

There were statistical significant relations at .05 level between the buying behavior
of customers on sueakok products with those customers’personal characteristics comprised
age, gender, educational level and monthly income. When each aspect was individually
considered, it was statistical significant relations at .05 level in the aspect of the reason that
choose to buy sueakok products, type of sneakok products, sueakok products design,

color of sueakok products, the purpose in the filtrative purchases on sueakok products,
who influential in making decision buys sueakok products, frequency in sueakok products

buying, the place where want to give sueakok products, and place know sueakok products

group.



