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ABSTRACT

The objectives of this rescarch were to analyze buying behavior of the RMU personnel,
to survey the satisfaction of the personnel and to compare the satisfaction of the RMU personnel
with Warunthip Drinking Water regarding gender, age, current work status, educational background,
salary and work experience. The sample subjects were 246 RMU personnel. The research
instrument was a questionnaire with .81 reliability valtue. The statistics used were frequency,
percentage and mean, t-test and F-test (One-Way ANOVA) with .05 level of the statistical
significance.

Results of the research

1. The results showed that most of the respondents were under 30 years old, they
were casual officers with bachelor’s degree. They earned less than 10,000 baht a month, and
they had maximum 5-year-work experience.

2. Inregard to the buying behaviour, it indicated that the reason of buying the
Warunthip drinking water was a home-delivery service . Most of the customers bought the 500
ce drinking water bottle at the university shop once a week, and they paid by cash. Most of the
customers bought a big drinking water bottle regarding the cleanness, and they bought Warunthip
brand of the drinking water at the university shop. In regard to the suggestions, it is concluded
that the drinking water should be qualified especially the purity.

3. The research finding indicated that the average level of the satisfaction with the
Warunthip Drinking Water was moderate (X = 3.36). The one high-level area of the satisfaction
was a selling promotion (X = 3,54), The three moderate-level areas of the satisfaction were

product, price and selling agent.




4. The finding showed that the satisfaction of the RMU personnel with the drinking
water regarding the gender was not significantly different at the .05 level. Whereas, the
satisfaction of the RMU personnel with the drinking water regarding the age was significantly
different at the .05 level. The satisfaction of the RMU personnel with the selling agent of drinking
water regarding the age was insignificantly different at the .05 level, The satisfaction of the
RMU personnel with the price and the selling promotion regarding the work status was significantly
different at the .05 level. Whereas, the satisfaction of the RMU personnel with the product
and the selling agent regarding the work status was insignificantly different at the .05 level.
The satisfaction of the RMU personnel with the price and the selling promotion regarding the
educational background was significantly different at the .05 level, but the satisfaction of the
RMU personnel with the product and the selling agent regarding the educational background
was insignificantly different at the .05 level. The satisfaction of the RMU personnel with the
product, price , selling agent and selling promotion regarding the salary was significantly different
at the ,05 level. The satisfaction of the RMU personnel with the product, price and the selling
promotion regarding the work experience was significantly different at the .05 level, but the
éatisfaction of the RMU personnel with the selling agent regarding the work experience was

insignificantly different at the .05 level,




