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ABSTRACT

The objectives of this research were as follows: to study marketing mix in
community business operation on clothes in Muang district, Mahasarakham province; to
study success of community business operation on apparels in Muang disirict, Mahasarakham
province; and to study relationship between marketing mix and success of community
business operation on clothes in Muang district, Mahasarakham province. The research was
conducted by using the statistic method of random sampling of 240 clothes producers in
community business group from community development offices in Mahasarakham province.
The researcher used 5-level rating scale questionnaire, with the reliability rate of 0.922, to
collect relevant data. After that, the data was analyzed by using statistic tools including
means and standard deviation, then was tested by Pearson's Product Moment Correlation
Coefficient and #-test.

The results of the research were as follows:

The research revealed that the operation in dealing with marketing mix of producers
in community business group in Muang district, Mahasarakham province was rated in high
degree overall. When each aspect was individually considered, it was evaluated as high

degree in two aspects and another two aspects as moderate, which can be ranked from the



highest to the lowest as follows: products, price, distribution, and marketing promotion,
respectively.

The result of success analysis showed that producers in clothes community business
group in Muang district, Mahasarakham province were less successful in business operation
and was rated in low degree overall, By considering in aspects, it was found that 1 aspect
was rated in moderate degree and 3 aspects were rated in low degree, which can be ranked
from highest to lowest as follows: sales, market share, business growth, and benefits,
respectively.

The relationship analysis revealed that market mix and producers’ success of
community business operation on clothes in Muang district, Mahasarakham province were

overall valued between 0.335 to 0.970 at the significant statistic level of 0.01, which were in

accordance with the hypothesis set. The top three highest or perfectly related prairrsrwerer as
follows: distribution and sales, products and market share, and products and sales. The last
three lowest related pairs including the followings: distribution and business growth, which
were rather low related; price and business growth, another fairly low related pairs; and

marketing promotion and market share, which were moderate related.




