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Faumiamanisnata  STP Marketing

1. Srundadast (Product)

2. AU (Price)

3, dAumstaimie (Place)

4, FMSAUESUNTAMIA (Promotion)
5. uwinang (People)

6. MUATTLIUNITVINMS (Process)

7. f et nnoanuazainly

§117na1 (Physical Evidence)

1.M5eUARIA (Segmentation : S)
2 madmuaamathming(Tarketing :T)
3, MITNAWHHINWNTADA

(Positioning : P)
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