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Abstract
The purpose of this research was to study the level of Mahasarakarm OTOP
manufacturer’s knowledge and attitude towards Electronics Commercial. The sample
consisted of 148 groups by purposive selected from 420 groups of Mahasarakarm OTOP
manufacturer. Data collecting instrument used was a set of questionnaires scaled five level and

finding values of Mean and S.D.

The result revealed the product data of 148 collected that most were garment (35.8%),
selling at exhibition center (83.8%), local selling (91.2%), do not have website (54.1%),
producing trained (75.7%), IT or E-Commerce trained (31.1%), E-Commerce understanding in

medium level (59.5%).

The analysis also found that the totally product level was at 3,61 which was in high level.
The price level was at 3.54 which were in high level, The marketing level was at 3.67 whish was

in high level. The distributing level was at 3.60 whish was in high level



